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"~ t'sacaricature, re'—llh of the old
cliche about one person bemg

pmuh‘l::"l-’.j-..-;-.n O

able to make a difference. But
make a difference Mrs. Terry.
Rakolta has, a big difference. She’s surel “You'
: : y .10 get 1he plCtllI'E) ‘mu_
not through yet. And her plan for the t of business” i
future has Ted Koppel sputtering, - REDIENLpem. O b

which means it can’t be all bad.

Upset by some of the garbage she
has seen on prime-time network -
television — specifically Fox TV’s -
Mrs. -
Rakolta, a concerned pro-family

“Married . .. With Children” —

mother from a suburb of Detroit,

Mich. — wrote letters to 45 SpONSOrs .
of that program denouncing it for -
“helping to feed our kids a steady
diet of gratuitous sex and violence” -
And Mrs. Rakoltas lerters havei

gotten results. -
“Procter & Gamble McDonalds

Tambrands and meberly Clark all
‘instructed ‘their ad ‘agencies not to

purchase any more time on“M

ried ... With Children” And the

‘president of Coca-Cola USA, Ira C. -

Herbert, wrote her. and apologized, -

‘saying he was “corporately, profes-

sionally and’ personally embar-=
‘Tassed” that an ad for Coke had ap-

peared on this program. -

And then Mrs. Rakolta appealfed_ _ interested in Tesponsible advertis-

‘on ABC’s “Nightline” program.
Does she have a goal, a grand

strategy?, asks Ted Koppel, the host -

~tiser, for one year, to make an exam-

John Loftonisa colummst J‘or The

Washington Times..

‘7_of this p pmgram Well ye :
- Rakolta, she does. She says she'snot -
" goingto let things drop now. She says -

Ed O’Nelll and Kat'e'y'Sagal star iri :

she wants to ‘come to Washington,
D.C,, 1o meet with groups already

ing in the media. And she says such

- groups are talking about a nation-

wide boycott of one specific adver-

ple and to make a statement on
behalf of the American family. -
To . which Mr. Koppel replies:

saysMrs‘ £ Who's tallung about 1hat 'that .l

'arﬁe'd 'Wi_th'chud n:?‘

.about such a boycott? - 3 :

- Well, Mrs. Rakolta names t.he
_Amencan Family Association. And .

she says she’d also like to meet with

the Concerned Women of America,
-a group she says has 600,000 mem- -

bers. . :: .
Mr. Koppel (mcredulousl;) “And

. theidea is to put one sponsor and, in .
effect, blackball them for a year7" 5t

Mrs. Rakolta: “Yeah

M. I\oppel (beginning slowly but

';gmund God bless her!): “Exactly.

Mrs. Rakolta: “Well, I think that’s}
the intent. I mean, they are pollut.mg'&‘
the minds of our cl'uldren Why can‘ta

- we do the same thing to them‘?" =

Mr I\oppel (seemingly flustered

" and beginning to sputter): “You r¢§
- talking about sponsors, not the pro-;

ducers, the networks. In other;
words, you mlght take a ‘companyi

~and say ‘Folks, we're going to boy cott}
- you for a vear and if you 'go ourta
- -business, tough’?”. . ). =

Mrs. Rakolta. (standmg her

They don't care, 00 much about the

Wow tlus ’Ibny Rakolta 15 scme‘

profﬂe in courage, isn’t she? .7

But what’s Mr. Koppel’s story’
Why is he so shocked by what Mrs.?
= Rakolta says she wants to do?- - *:s
- Why doesn’t Ted Koppel under—‘i
- stand that all Mrs. Rakolta is propos- 3
“ing is a simple act of self- defensei
and the defense of her family and
other people’s families? 3

Aren't parents, particularly vm.h
young children, allowed to defend ’
them against the slop that pours out
of their TV sets from the networks |

see LOFTON, page F4 1




o

What you re seelng lS not tha’tlonvgvago, Was.preéchxhg toa -

_ ‘college audience about the virtuesof |
woman WhO had lt the Ten- Commandments — about "
durmg prime time?-

Jhow God’s laws are not suggesnons,
Wlth the tf ClSh we r e . but commandments. Anda goodser-

-.And “slop” is one:of the nicer. ; St
" words that may fairly be used'to "'

_.mon it was, too.

“¢ But now, now, Mr. Koppel isalmost
_characterize Fox TV's “Matried. .swooning, live, on'his own TV show,
With - Children?" Indeed, this: pro
gram “is so bad ‘that it has*bee

‘when'this Michigan mother has the
tementy to call for something as

"panned by the TV. criticof The New

York Tlmes, -John" O’Conirior, iWho "

. ‘passive as'an advertiser boycott in

Rakolta: “l care that there are adver- ;" defense of traditional morality. — a
‘called it “blatantly crude,” depicting:
“marriage with the wife &s ‘bitribo

tisers out there -paying_the freight :-morality whu:hlthought Mr. Koppel
for-this. They're taking my dollars: -believed .in.. Or 50 he saxd at Duke:-
and the_ husband as determine it into’ y
chatvinist” ‘Athong the 'scenes: M

University. - v
- But, relax, please. Mt. Koppel
. 0'Connor- specxfncally objected toin “Take 10 deep breaths and at least one :
this. program ‘vas ‘a* scene’ “whié! § S .
showed  the: famlly dog havmg a-
_bowel movement. ;
- ‘Ha-ha. Real’ funny, nght?
_ "And Mrs: Rakolta. is ‘absolutely.
) correct tobe“dppalled” by “Married’
... With Children's” sexual innuendo’
and treatment-of ‘women, ‘its .re
eerences t0. homosexuahty ‘and a se-
quence wh:ch showed a woman pub-*
- hcly removmg her bra Says Mr

: 'fFfoni page. Fi

! - H
What you're: seeing, sxr, is a

pumped into our nation’s respecuve,,_..‘
Jmng rooms. I 'suspect that tens of . :woman who’s speaking for tens of
" millions of other Americans alsofifz illions of us, a woman who’s had it ;
cate. And I'm delighted that you are . with the trash we re oﬁ'ered on TV ‘
effectively combatmg thls creepmg -every night. - E

ST U .-What you 're: seemg is'a’ woman:
ho,.ironically, has' the courage of !
‘your convictions on this morality 3
‘ business: And I say: God bless her! |

on of Ted Koppel.” ' :
.Mr Koppelis, after all a manwho, <0




